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JANUARY 2018 EDITION REVIEW
A good mood and positive atmosphere
at the 2018 Who’s Next and Premiere Classe trade shows

After an edition where jazz encountered sapeurs,
Who’s Next and Premiere Classe establish
themselves as the essential meeting place for
actors in the fashion and accessory sectors: a
rise to power which reaffirms their position as a
provider of B2B solutions.
Throughout the four days, the easygoing, good vibes were
tangible, all around. They could be felt in the fabrics, heard
in conversations and seen in people’s smiles. By bringing
the themes of jazz and sapeurs into the same space,
Who’s Next and Premiere Classe have sent a strong and
unprecedented message. It is a message of youthfulness,
designers’ collectives, and varied talents crossed with
fashion and music, in an unexpected manner. Fashion
that is more creative, unique, engaged and diverse than
ever. Ultimately, it is a new definition of what could be true
freedom. A bold choice for these pioneering trade shows
that decided to reshuffle the cards and rewrite the rules.
A positive outcome for this edition.
Across four days, Who’s Next and Premiere Classe were
committed to demonstrating their inclusive, activist vision
of fashion, through tailor-made activities along the main
theme of the event. Selected with care, the designers’
collectives Ulele, Atelier Meraki and Superbe highlighted
a strong desire to unify the profession around young
creatives. Within this dynamic, a rhythm was created by
new events and performances that took place across
four days in a dedicated space which switched between
day and night, allowing live concerts and DJ sets, and
numerous dialogues that characterised the contours of
this complex and vibrant ecosystem.
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Confident visitors
This ‘positive’ state of mind will leave its mark on this
edition of Who’s Next and Premiere Classe which took
place from the 19th to the 22nd of January 2018. “For the
first time in many seasons, visitors are more confident,
and the actors in the sector are eager to intelligently work
with digital and e-commerce: we understand today that
there will be a place for everyone,” comments Frederic
Maus, new co-general director of WSN Developpement,
appointed in January. This message was also conveyed
by the journalist Alice Pfeiffer, who came to talk about
a ‘more enduring’ fashion in the opening conference.
Moreover, with their return to the spotlight, Who’s Next
and Premiere Classe are able to confirm an overall rise
of 3% in attendance this season. This is an impressive
figure for a sector in the midst of transformation.

The return of big buyers
Among the contributing factors of this success is the relevance
and diversity of the trade shows, which bolster their position
as the meeting point for design and fashion. “It’s the only
place where buyers, stylists, exhibitors, brands, pure players,
department stores and influencers cross paths,” notes Frederic
Maus. With an overall growth (+12% compared to January
2017), buyers were the first to sign up for this new edition,
representing a total of 70% visitors. Among the big names, we
can cite Saks Fifth Avenue and even the Hong Kongese Kapok,
whose last visit was in 2016. Buyers and visitors were able
to enjoy a rich programme of conferences and workshops.
“Today, we are expected to be proactive, to accompany
exhibitors and retailers with assistance.” More accessible, this
edition thus inaugurated a completely new itinerary where
the previous divisions of ready-to-wear disappeared to make
room for more intuitive ‘moods’. This positioning will be even
more accentuated during the upcoming editions and will place
Who’s Next and Premiere Classe onto a more global approach,
which will continue to deliver even more.
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Bloggers’ Journey
Among the activities that took place during this edition, we
will particularly remember the ‘bloggers’ journeys’, interactive
experiences involving 25 influencers of all kinds, who
contributed to the renewed dynamic of this event. Invited
to do Instagram takeovers, or to take part in personalised
journeys around the trade shows, these influencers were
given the opportunity to have photoshoots done and to meet
more than a hundred brands and designers’ collectives, thus
offering these brands and designers exposure to over 2
million followers collectively. “The idea was to give the floor
to different personalities in fashion, but also in music and
lifestyle.” Hence the presence of television journalist Agathe
Auproux, the pop singer Cléa Vincent and the YouTubers
Marion Séclin and Marjorie Le Noan. A format which allowed
an unconventional exploration of the trade show to reinforce
its attractiveness.

Agathe Auproux

Cléa Vincent

The January edition in 5 figures
70% : buyers present at the trade show this season.
+12% : the rise in the number of buyers vs last season.
46 547 : the number of visitors this season (vs January 2017: 45,192 visitors)
+3% : The rise in the number of visitors vs last season.
2 262 437 : The reach* of the ‘influencers’ journeys ‘
*The number of followers reached by this activity
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