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RESET FASHION

PREMIERE VISION AND WSN CONFIRM
THEIR SEPTEMBER 2020 EVENTS

TO PREPARE TOMORROW’S FASHION INDUSTRY

Gilles Lasbordes Frédéric Maus

Première Vision and Who’s Next’s synonymous ambitions for their September 2020 
events, to « Reset. Rebuild. Reimagine » and « Reset. Restart. Rethink » respectively, 
resonate naturally as the two leaders prepare to welcome the fashion community back to 
a post-lockdown Paris.

Frédéric Maus, WSN (Who’s Next, Premiere Classe, Impact, Traffic) CEO, and 
Gilles Lasbordes, CEO of Première Vision (Première Vision Paris, Made in France 
Première Vision, Denim Première Vision…), share their visions:
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1/ Why have Première Vision and WSN joined forces in 2020 to amplify this shared message?

Première Vision and WSN are working together to share a common message, to assure the whole industry of 
their commitment to maintaining their September 2020 trade shows.
As key players in the upstream and downstream ends of the fashion industry, we believe that it is vital that 
we express our conviction, that: in today’s unprecedented and incredibly challenging climate, it is essential 
for the players in our industry to be able to reconnect, to resume the calendar of professional appointments, 
to produce, present and sell their collections and therefore initiate the recovery period.

 
2/ Why did you decide to maintain the Made in France Première Vision, Première Vision Paris & 
Who’s Next, Traffic, Impact and Premiere Classe events?

The second half of 2020 will lay the foundations for 2021. The absence of trade shows would have an even 
more severe economic and financial impact on the players in our sector than the one we have just seen. 
Our determination to be there for them, and the associated risk-taking, is testament to our commitment to 
our partners, manufacturers, fashion brands and retailers, all of whom have implemented diverse strategies 
in order to tackle the crisis, protect their businesses, defend savoir-faire and the jobs which depend on it.
 
GL : At the September edition of Première Vision Paris, visitors will design the Autumn-Winter collections 
which will be in stores in July the following year. Yet, brands and manufacturers will not have been able to 
meet for 6 months due to the Covid-19 crisis. This meeting point is therefore essential to enable the discovery 
of new fabrics, leathers, components and designs, as well as bringing us together to face the sector’s latest 
challenges: changes in the fashion calendar, sustainability, new consumer expectations… 
 
FM : It’s a duty. Being a leader in a market means being a key event during the good times, but above all, it 
also means being an unwavering support during more difficult periods. 
Fashion and our events are a labour of love. It is our duty towards the actors of our industry, for whom 
emerging from this crisis is a daily struggle, to offer new solutions to set them in good stead for 2021. In 
addition to the collections of innovative brands to be exhibited at Who’s Next, the event will offer solutions 
to help players embrace two key future trends - with sustainability at IMPACT, and digitalisation at Traffic.
 
 
3/ What form will these events take in September 2020?
 
FM : Evidently, we are preparing for Who’s Next, IMPACT and Traffic to take on different and adapted 
formats. Following such a unique start to the year, we will welcome a wave of optimism which is sure to 
embody the evolution of our industry. 
Who’s Next will be the first major gathering of the post-summer period for the fashion community’s 
independent players. Brands will be even more attentive to the needs of their retail clients, in order to adapt 
and meet new expectations. Everyone comes with a common goal: to build the future of fashion. This is why we 
share targeted content in various forms (talks, workshops, experts…), dealing with key issues (sustainability, 
digitalisation…) so that everyone can find the answers and partners they need for their recovery. 

More than ever, for 4 days, Who’s Next will be bustling with those who have decided to transform their 
difficulties into strengths and put all the odds in their favour for 2021. Our access badge will allow those who 
are unable to travel to organise one-to-one appointments with our exhibitors from a distance.
 
GL : For Première Vision Paris, we will be holding both a physical and digital event: a digital show will 
complement the trade show taking place at the Parc des Expositions. Fashion forums and forecasts will be 
presented through multimedia formats, also to be found in digital form online.
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Our objective is clearly to maintain Première Vision’s position as an event for exchanging and sharing 
perspectives on inspiration, creativity and business, as well as prospective analysis and identifying the 
market trends which will emerge a few months later, without forgetting to anticipate the key challenges 
which are driving the evolution of the entire industry. 

As evidence of this, in 2018 we began to digitalise the sector with the launch of Marketplace. For the Digital 
Show in September, we upgraded it to offer the industry new services and features; optimised e-commerce 
boutiques, expanded product catalogues, online appointment booking to prepare ahead of visits to the trade 
show, exclusive sharing of new designs online, and an even more interactive and functional digital catalogue. 
We are also launching a programme of around twenty digital talks on, ‘Tomorrow’s Fashion Industry’ which 
will be accessible online on our marketplace.

All measures to comply with the current health and safety guidance are already in place - managing the 
flow of people, respecting social distancing… in order to ensure a smooth and pleasant experience, whereby 
visitors can discover the latest collections of innovative fabrics, meet exhibitors and develop prospective 
business.  

 
4/ After the 2020 post-summer period, what do you have planned for 2021?
 
GL : For Première Vision, 2021 will of course be marked, among other things, by the change of dates for 
Première Vision Paris, which we announced last February. 
The trade show will now welcome its visitors - buyers and manufacturers - from 2nd - 4th February - for 
Spring-Summer 22 collections - and from 6th - 8th July for Autumn-Winter 22/23 collections. 
It is notable that this decision followed an extensive survey conducted among manufacturers and brands, 
and was taken in order to meet their needs as efficiently as possible.

The next edition of Denim Première Vision, due to take place in Berlin from 24th - 25th November 2020, has 
already been confirmed. However, we look forward to returning to Milan in 2021, where the whole community 
is keen to meet again after the cancelled event last June.
 
We will also continue to invest in the digital aspects of our activities and particularly, Marketplace, which 
will enable us to boost the sector’s business in a dynamic way, through new services and additional features. 
 
 
FM : For almost two years, WSN has been in a constant state of development. We launched  IMPACT last 
September, and the integration of Traffic into Who’s Next this year will continue to bring a growing number 
of solutions to our clients. 

In 2021, WSN will continue the hybridisation of its events by embracing the ongoing digitalisation of 
physical events. We have already taken the first step by integrating remote one-to-one appointments into 
our next event. Our ambition for the future is to develop new tools and offer different experiences to existing 
platforms. 
 
We will also soon be announcing a new event for 2021, to complement the Who’s Next and Premiere Classe 
events, which are constantly evolving in order to keep up with market expectations, in line with a sole 
objective: becoming ever more indispensable in our community’s fashion calendar.
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ABOUT WSN :

WSN Développement is the organising parent company of Parisian trade shows for international 
fashion professionals, primarily brands and distributors. In January and September, WHO’S 
NEXT presents ready-to-wear, accessories, beauty and lifestyle (45,000 visitors) alongside 
IMPACT, the federative event for initiatives which are committed to supporting the ecological 
and solidarity transition, and TRAFFIC, the event dedicated to solutions and innovations for 
fashion brands and retailers. PREMIERE CLASSE presents fashion accessories accompanied 
by a fine selection of ready-to-wear (10,000 visitors) in the heart of the Jardin des Tuileries, 
during Fashion Week in March and October.

www.whosnext.com

ABOUT PREMIÈRE VISION :

Première Vision is the world’s leading professional trade show for the upstream creative fashion 
industry. From fifteen Lyon-based weavers in the early 1960s, Première Vision has expanded to 
welcome over 2000 exhibitors today. Over the years, the strategy of the Première Vision group has 
remained unchanged: to support the development of the international fashion industry and the key 
evolutions in the market, through its 12 annual events and services, which now include a unique 
digital tool: Première Vision Marketplace, managed by its Première Vision Digital department.

www.premierevision.com


