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PREMIERE CLASSE - SUNNY CORNER - 30th sept.-3rd oct. 2022

An ode to suspended travels, evasion and to light, the Sunny Corner edition brought all of us into 
the warmth of a sunny Indian summer. Romain Costa and Evane Haziza-Bonnamour, the duo who 
brought to Premiere Classe their unique artistic direction to life, signed to bring their magical touch 
for the third consecutive time. The scenography of mixing both art and design opened a multitude 
of distinctive objects and furniture. Under two tents, the hosts presented a selection of 350 brands 
of which 30% were new. In addition, 50% of these brands were French while the other 50% fully 
international. A third tent was rented out to a special Premiere Classe guest, Splash, a curated show 
for resort wear buying needs. 

“Premiere Classe at the Tuilerie Garden is an unavoidable and memorable site to visit during Paris 
Fashion Week. Just look at the past four days… the numerous buyers present, and the diversity 
of supplies in the ecosystem of jewelry, leather goods, ready-to-wear, and accessories. This year, 
along with ADNAM, Festival International de Mode, de Photographie et d’Accessoires, Hyères and 
Eyes on Talents as close partners, Premiere Classe has been linked to both business but also a 
special networking event for our young creators building their own labels. For the future of creators, 
this is an opportunity to dive right into the market.” Frédéric Maus, Chief Executive Officer WSN

“Since the dawn of time, Premiere Classe has been one big presentation, a runway of accessories 
season after season during Fashion Week. This edition marked the come-back of our loyal exhibi-
tors who constitutes the backbone of our accessories supply. Time after time, our event, which is 
also referred to as an incubator, has always been open-minded to working with new partners and 
it is this collective side that keeps our ecosystem strong. To greet the Prix de la Mode past award 
winners and Ateliers de Paris allows us to take a step forward into the future of new creations.” 
Sylvie Pourrat, Offer Director WSN

“At Premiere Classe, the soirée has always extended the event’s business. We wanted to go even 
further and connect these night events with Fashion Week’s current events. Since last year, the 
Premiere Classe has been registered in the Fédération de la Haute Couture et de la Mode’s calen-
dar. This year, the soirée at Lulu, a new Parisian site, was also written down in the Fashion Week’s 
calendar. This time of the year is an occasion to reunite our community (buyers, visitors, exhibitors) 
but beyond that, the entire fashion ecosystem: journalists, press, influencers, and creators. It is the 
biggest Fashion Week business-oriented event.”
Boris Vey, WSN director of partnerships and events
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NUMBERS
 
EXHIBITORS:
350 exhibitors, of which 30% are new brands 
32% additional brands compared to October 2021
30% exhibitors FR et 70% international exhibitors 
80% accessory brands and 20% ready-to-wear brands 
 
Top 5 countries of countries exhibiting for October 2022:
Italy
United States 
Spain 
Germany 
Brazil 

VISITORS: 
+ Visitors: +24,53% compared to October 2021
52% France and 48% International 
Top 5 of 48% international: Italy, United States, Spain, Japan and Germany 
Top 10: Italy, United States, Spain, Japan, Germany, Belgium, Switzerland, United Kingdom, Korea 
and Greece
New visitors: 23,46%
% of buyers: 62,72%

A LAB FOR YOUNG CREATORS
 
BRUT ICON

Curated by Premiere Classe, this new space 
offers a full range selection of young brands. It 
is designed as an ideal wardrobe, throughout 
the ecosystem of fashion filled with accesso-
ries and ready-to-wear. As part of the selection, 
you will find brands such as Weisheng Paris,  
a genderless collection with a heart-shaped 
logo, created by a Taïwan designer who works 
with innovative fabrics. Another brand you 
will come across is Mussels and Muscles, a 
jewelry brand launched by an Austrian crea-
tor inspired by the sea-side, liquid elements 
and with specific attention to materials used: 
painted wood, glass, stones and silver. 
 
Premiere Classe engages itself to work with 
young creators. This year, the event will take 
part in giving out 4 incredible prizes to the fu-
ture talents of tomorrow’s fashion. 

EYES ON TALENTS

Created in 2021, this will be the second edi-
tion of the prize Eyes on Talents x Premiere 
Classe. Its main symbol is to be focused on 

a collective engagement for “creativity, innova-
tion and fashion.”
In the heart of this space, 7 silhouettes and ac-
cessories, 6 finalists and a special guest were 
exhibiting: Alice Le Ster, Alice Wood, Emily 
Robson, Joanne Guiraud, 
Michelle Lowe-Holder, Tatjana Haupt et 
Anne Ong, as a special guest. 
Last but not least, the German accessory 
brand Simone Wild, is here to disrupt the lin-
gerie industry by designing gorgeous velvet 
and tulle socks, shirts, panties and more.
 
The first prize Eyes on Talents, handed by 
Frederic Maus to the German creator Tatjana 
Haupt, is a creator specializing in mesh fa-
brics. Additionally, a special mention was given 
to the New Yorker accessories and handcraf-
ted purses of visionary designer Ann Ong.

LE FESTIVAL INTERNATIONAL DE MODE, 
DE PHOTOGRAPHIE ET D’ACCESSOIRES, 
HYÈRES
 
Premiere Classe renews its partnership with 
the Festival International de Mode, de Photo-
grahie et d’Accessoires, Hyeres. Here are, in 
the spotlight, the award winner creators of last 
year:



Violette Stehli/ who already has her loyal 
clientele, brings her unique work to life by fo-
cusing on the human and nature. Her repro-
duction of totem objects she preciously kept 
as a child seduces customers that are looking 
at customization, personalization and jewelry 
with a story. Crows’ feet and bat paws magical-
ly become precious and unique objects. “I had 
to deeply think about a collection, although this 
is not ordinary. Amongst this main theme, what 
means the world to me is the animal strengths 
and nature that comes with it.”

Manon Marcelot/ an accessory brand inspired 
by the farm. While creating feminine accesso-
ries, the brand plays around with the reminder 
that leather is a waste of the agri-food sector 
industry as it sources leather in France, Eu-
rope, and in the overstock of fabric. 
“It is the first confrontation that I have in public, 
in the stride of Festival de Hyères.” 

Mathilde Heintz de Maeintz/  is a collection of 
accessories designed and created through up-
cycling fabrics and from old clothes, where bits 
of past sweaters and trousers become purses. 
“It was interesting for Premiere Classe to work 
with a true collection of different materials. It is 
an opportunity to meet people and to network 

amongst professionals.”

Lou Chartres/ a fashion accessories designer 
creating handbags-travel pillows also was 
present. “It enabled us to present our designs 
without the financial disadvantages since we 
came as guests. It’s definitely useful in times 
of product and e-shop launches.”

Clamp./ dives into the world of ergonomics 
and saddlery, two elements embedded in the 
roots of the leather-good brand based in the 
Basque Country and in which the body is used 
as the primary carrier of the collection. “In its 
integrality, the body becomes a purse. To have 
participated in Premiere Classe helped to un-
derstand the market and its prices. After the 
Festival de Hyères, which was a time focused 
on creativity, comes the next step of the jour-
ney.”
 
 ANDAM

In addition, Premiere Classe presented 4 fina-
lists’ creations for the ANDAM prize, in which 
the event has been in partnership since 2018: 
Botter, Dolly Cohen, Bluemarble and Robert 
Wun.: Botter, Dolly Cohen, 
Bluemarble et Robert Wun.
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LE GRAND PRIX DE LA CRÉATION DE LA 
VILLE DE PARIS 
 
Premiere Classe additionally started a 
partnership with the Prix de la création de 
la Ville de Paris, which will be renewed next 
March. 
The event will greet the duo JN. Mellor Club, 
Karine Arabian and Franck Blais, award win-
ners of Grand Prix. It rewards one experienced 
professional, a company or a founded brand 
for the quality of its project and growth journey, 
also associated with a strategic growth plan 
and an engagement in the savoir-faire and in-
novation transmission.
 
The most recent Prix Accessoires de mode 
(Fashion Accessories Prize) distinguishes ac-
cessories projects emerging into the catego-
ries of leather goods, shoes, gloves, belts and 
more. Alphonse Maitrepierre has been awar-
ded the winner of Prix Talent in 2021. 

ON AN INTERNATIONAL SCALE
 
Italy, the United States, Spain, Germany, and 
Brazil, and international exhibitors have shown 
up. African brands, from the Birimian incuba-
tor, also came back this edition with a selection 

of our best Lagos Fashion Week designers: 
Lisa Folawiyo (Nigeria), Awa Meite (Mali), 
Ami Doshi ( Kenya), Eclectic Chic (Nigeria)...

PAST AND NEW PARTNERS:

Our past partners surprise us each year with 
new opportunities. La Precious Room by Mu-
riel Piaser,  a Parisian event dedicated to fine 
and high jewelry offered a high-end selection 
from 8 creators around the theme of joy. 

AU DELA DU CUIR (ADC)* has also been 
one of our partners in this Premiere Classe 
edition. The incubator, filled with exceptional 
French brands (La Botte Gardiane, Philéo, 
MoEa, Umòja, Valet de Pique),  was founded 
10 years ago and has been financed by the 
leather industry. Not only have they been invol-
ved in the promotion and support of the leather 
industry but also in the defence of French sa-
voir-faire and working closely with engaged 
creators in the ecological transition, which you 
were able to see throughout all of the various 
brands they carry. 
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LET’S NOT FORGET THE FIRST ONES
 
Premiere Classe greeted 30% of new brands. 
Included as part of new recent brands is one 
in the jewelry sector. In a world full of designs, 
lines and modernism, the Belgian creator,  
Lore Van keer, uses recycled silver and the 
Eurasian heritage from Arte Gia, and creates 
raw pieces from TUMULU.
 
The new brands: 

New brands in the leather-good sector, where 
innovation leads the way, you will find natu-
ral leather purses from Alumbra, sustainable 
slippers from Softromaine,  Italian shoes 
from  Prosperine,  innovative luggage from 
10.03.53 a brand which combines the artisa-
nal savoir-faire, natural fabrics such as wool, 
cashmere and innovative materials. 
 
There has been a big presence of Japanese 
brands under the ready-to-wear area and tent. 
With Nicholson & Nicholson. a wardrobe 
around main workwear pieces designed with 
beautiful natural materials such as cotton and 
mesh. Japanese manufacturing, distributed to 
Bellerose. Two other Japanese brands were 
present: UCF and Adawas.  

The brands that came back

Collars, gloves and other accessories from 
Catheribe Osti, dreamy hats from Lola Hats 
from Misa Harada, English-like purses from 
Kate Sheridan, hand-made accessories from 
Sophie Digard, braided-purses from Cla-
ramonte and jewelry made out of precious 
stones from Iradj Moni,  signature pieces by 
Angela Caputi, fine jewelry from Marie-Laure 
Chamorel, or those created by Spanish desi-
gner Helena Rohneur.
 
MAISON PEPITE

came to life from the culinary art passion. It 
is a gastronomical dinner service brought to 
your home. Partnering up together during this 
edition, they have been offering a high-end 
gastronomy meal course on site, with different 
talented chefs every day and mouth-watering 
surprises from September 30th to October 3rd, 
2022. 
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Toral (Boots and Shoes) 
“This year’s show and event were absolutely great. The level of buyers was impressive. It is so 
different from everything you can find at other events. The opportunities lay in the air and the spirit 
of creating and creativity is exactly what we need during Fashion Week.”
 
10.03.53  (purses)
“Premiere Classe brought me so much confidence. After 10 years of working with high-end luxury 
houses, it was very important for me to show my designs to the public. This season went great and 
is so motivating for the rest. I have collected so many compliments and received so many orders.”
 
Mussels and Muscles (Jewellery) 
“This was my first time at Premiere Classe. To be surrounded by so many people all at once, I was 
impressed. I acquired a lot of international contacts including people from Spain, Belgium, Japan 
and Germany.”
 
Jacquote (ready-to-wear, accessories, decoration)
“An event that is at the same time enthusiastic and distinctively careful. The energy innovation and 
re-invention were present in the air.”

About PREMIERE CLASSE:
  
Premiere Classe is the must-attend accessory event during Paris Fashion Week. For 30 years, the 
event has unveiled the accessory trends of the coming season and the young designers who will 
make tomorrow’s fashion. Renowned for its high-end selection, the event presents designers of 
jewelry, shoes, leather goods, textile accessories and other accessories specially chosen for their 
creativity, originality and style.
A ready-to-wear selection completes the premium offer of Premiere Classe.

Contact 2e BUREAU :
Hugo Howlett
+33 6 18 08 10 55 / h.howlett@2e-bureau.com

Contact WSN :
Valéria Valdivia

+33 1 80 18 20 70 / v.valdivia@wsn.community
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