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BIJORHCA EDITION 2022 :
2-5 september 2022

Bijorhca, managed by the Chambre Syndicale BOCI and operated by WSN, has come to an 
end on an optimistic note. In a virtuous circle, customers, designers, buyers and visitors 
have come in larger numbers. The jewelry community, watchmaking and related industries 
have reunited with its professionals, while integrating into the global dynamic alongside 
the other Who’s Next events.

The atmosphere of Bijorhca benefited from the energy of the whole of Hall 1, and exhibitors were 
enthusiastic about the fact that the entire WSN community was brought together in a single large 
hall. The fashion identity of the space was strengthened in terms of coherence and legibility. 
Alongside loyal brands such as Satellite, Philippe Ferrandis, Taratata, Bijoux à Monique, He-
rink or Valérie Valentine, ewcomers have enriched the offer with real signature brands.    
The «Elements» sector, with exhibitors such as CHQ, Be Dogon Art, or Maharaja Arts Palace,  is 
a real destination at the heart of Bijorhca. The visitors numbers are always more and more nume-
rous.

«The Bijorhca trade show of September 2022 was a good session for the majority of our members. 
We had the pleasure of meeting up with foreign buyers again, and merging Who’s Next and Bijorh-
ca in one hall allowed Bijorhca exhibitors to make new clients.»
DOMINIQUE GRUSON, DIRECTOR OF BOCI

“This edition reinforced the fashion appeal of Bijorhca’s selection. Many exhibitors had the plea-
sure of meeting new buyers, with a return of the international market and a loyal presence of major 
clients.
The “Elements” area attracted a very large number of visitors, starting with Friday morning. It is a 
destination in its own right and plays a major role in supplying brands and designers.”
SYLVIE POURRAT, DIRECTOR OF GLOBAL OFFERING AT WSN
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KEY FIGURES
  
Exhibitors :
- 150 brands, 25% of which are new. 

Bijorhca, Who’s Next and IMPACT visitors:
- +30% of visitors compared to September 
2021 
- FR 74% share - 26% Inter share
Top 5 countries: Belgium, Italy, Spain, Swit-
zerland, Germany
22 % of new buyers 
68% of buyers among visitors

Bijorhca hosted two pavilions of international 
brands that were a huge success. One pavi-
lion was dedicated to Brazilian brands, and 
the other to six Ukrainian brands. In this last 
one, the designers were delighted with the 
reception that allowed them to try out new 
markets and in the same way, their presence 
was a great showcase for Ukrainian creativity 
that was not well known until then.   

Both regular and new exhibitors appreciated 
this edition which allowed them to meet 
French and international buyers.

Lotta Djossou is a loyal exhibitor at Bijorhca. 
This edition coincided with the 20th anniver-
sary of her jewelry brand with floral and ani-
mal shapes in gold and silver brass. It marked 
the return of two of her important Russian 
buyers, but also of the Lebanese.

It has been ten years since the brand Herink 
hasn’t come back to the trade show. Their 
presence is a real positive sign of confidence 
in WSN and its organization. «We have been 
coming for 30 years and then no more, and 
now we are coming back. We are craftsmen 
of solid silver and this trade show allows us to 
meet designers of all nationalities interested 
in our savoir-faire.»

Regulars of the show, Katerina Vassou 
(Greek brand developing a genuine sa-
voir-faire in semi-precious stones, silver, 
metal, and crystals transformed by elaborate 
processes into jewelry) and Sophie Goetsch 
(creation of costume jewelry, Made in France) 
have encountered a real success. As well 
as the brands Crezus, Chorange, who 
confessed that it had been a long time since 
they had opened so many points of sale. This 
same optimistic attitude was shared by Sàn-
tibé (Chilean brand, jewelry with the colors of 
Patagonia).
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“We really liked the overall experience of Who’ s Next. It was very cool, it allowed us to meet and 
talk with the other exhibitors, all very nice, each with a different story to share. We plan to come 
back for the next edition.”

BIJORHCA

Bijorhca is the biannual meeting place for jewelry professionals. It is dedicated to jewelry, watches, 
and technical industries.
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