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WSN STIRS UP THE WORLD OF 
JEWELLERY BY INTEGRATING IT INTO ITS 
FASHION AND LIFESTYLE OFFER

Very used to creating fashion and lifestyle 
events, WSN was able to integrate BIJORHCA 
into its event codes particularly well. BIJORHCA 
has kept the same offer as in previous editions: 
from precious stone to packages.

Designer jewellery, precious jewellery, 
costume and fashion jewellery, suppliers such 
as packaging companies, stampers/engravers, 
etc. And also, the strong point, the «Elements» 
department (stones), which allows the visitor 
to do «cash & carry».
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BIJORHCA 
3-6 september 2021 - Porte de Versailles

Proper name for the major event in France: the meeting place for the jewellery and watchmaking 
industry
In French: BI = bijou – JOR = joaillerie – H = horlogerie – CA = cadeaux

BIJORHCA : a positive result which announces a desire to go further
While the show almost didn’t take place, BIJORHCA, owned by the Chambre Syndicale BOCI, 
has just closed its doors. For 4 days, from 3 to 6 September 2021, thanks to WSN, its new 
organiser, the event dedicated to the entire jewellery, watchmaking and related industries, 
has regained its reputation and its professionals.

The added value of this new organisation is 
to provide a real scenography, the signature 
of WSN, for an overall festive atmosphere 
full of energy. BIJORHCA is thus perfectly 
integrated into a global dynamic alongside 
the Who’s Next, IMPACT, Traffic, Exposed 
and Riviera events at Porte de Versailles. 

VISITORS FOCUS

74% France and 26% International
TOP 5 : Belgium, Spain, Italy, Germany & 
Switzerland
75% have the purchasing function
33% of new buyers
-31% compared to September 2019



A WORD FROM THE PRESIDENT OF THE 
BOCI - CHAMBER OF COMMERCE

ARTMETAL - FRAMEX, a historical company 
for the jewellery industry, engraver/stamper 
since 1840, testifies: «As the new president, 
I am in charge of the BOCI Chamber of 
Commerce, which groups together costume 
jewellery, precious jewellery and the industries 
applied to the crafts (at the show, the IAMA). 
We chose WSN for this new edition of 
BIJORHCA, whose brand belongs to BOCI. 
We had to choose real professionals in the 
field of events for the promotion of jewellery 
and its entire sector, with a very important 
strike force in terms of fashion and creation,» 
explains Dominique Gruson.

«BIJORHCA was absent for 18 months due 
to the health crisis. It was a very good edition 
with a much more diversified visitor base than 
before: there are all generations, more diver-
sity, thanks to the ready to wear area exhibi-
tion nearby. We were able to make contacts 
close to jewellery, with our profession of engra-
ver/stamper (with ready to wear and leather 
goods...). This opens up great prospects,» 
adds the son of Dominique Gruson, the 7th 
generation of the ART METAL - FRAMEX 
company.

TESTIMONIES FROM HISTORICAL 
ACTORS OF BIJORHCA

«I have been a loyal visitor to BIJORHCA for 
many years. I am happy to be able to return 
to the show and that it is still there to express 
myself. I am known for BAM (BIJOUX MONIC 
PARIS) and for the men’s jewellery Coté Mecs. 
I felt positive vibes and above all a great desire 
to get together with exhibitors and retailers. 
The atmosphere of this first edition with the 
new operator was perfect, even if I had some 
fears beforehand. As soon as I entered and 
saw the products highlighted by the lighting 
and the zoning on the floor (with the colours 
separating the areas), I was reassured. I would 
simply like this positive atmosphere to continue 
for the January 2022 edition, with qualitative 
clients, as per this September 2021 edition», 
says Frédéric Jacques, Director of BAM & 
Chairman of the Precious Metals Group, BOCI 
Director.
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Another historical regular of the BIJORHCA 
event, a renowned jeweller symbolising French 
creation par excellence: the house of Philippe 
Ferrandis testifies to the essential necessity of 
the fairs.

 «We are delighted because BIJORHCA, or 
any other French professional event dedicated 
to jewellery and jewellery creation, must 
continue to exist. Even if in 2021 there is the 
possibility of online sales and conference calls 
for commercial meetings due to the health 
crisis, our profession needs to really show its 
pieces and have them touched. On the Web, 
you don’t have the same relationship and you 
can’t play as much on the human relationship 
and the customer’s feelings,» explains Philippe 
Ferrandis. «For me, this edition of BIJORHCA 
was a recovery show. Now, I expect the 
whole profession, and especially the French 
designers of costume and jewellery, to play the 
game of representing French creativity once 
again, to underline that Paris is magnificent 
in terms of its taste and know-how in fashion 
and craftsmanship,» adds Philippe Ferrandis, 
founder of the eponymous house.

Sophie Goetsch, one of BIJORHCA’s regular 
brands, comments on this edition: «Clearly, 
we had a great session; you can really feel the 
desire of the French to get back in touch with life 
and with the brand, which for me is the basis. I 
would also say that some foreigners came back: 
Belgians, Spanishs, Americans... Incredible 
with the current difficulties of travelling. We 
must emphasise that the Americans need to 
see if you are stable and if you are holding 
up, they need to be reassured. That is why I 
am still present on BIJORHCA. Seducing and 
reassuring over time are the key words for a 
brand to last,» says Sophie Goetsch, designer 
and founder of the company.

The fashion jewellery brand BELLE MAIS 
PAS QUE also expresses a reassured spirit 
after the trade show.  «I’m used to exhibiting 
at  the show with my product, which is not like 
the others, because it’s Miyuki pearls, pearls 
gilded with fine gold. Before this session, I 
was very apprehensive until the first day of the 
show. And then I was soothed from the first 
day of BIJORHCA.



I was already happy that the edition could 
happen and I was happy to welcome the 
independent shops, my customers, to hear 
that the end consumer was there again. So 
we must all have the energy to continue in the 
future and to propose beautiful new products 
at the next show. I have seen that physical 
presence is important for business. I am a great 
believer in human encounters for networking 
and commercial exchange,» says the creator 
of BELLE MAIS PAS QUE.

IT’S ALL ABOUT MERCHANDISING EVEN 
AT A TRADE SHOW

New to BIJORHCA, Ana & Cha, launched 
two years ago by the family jewellery house 
La Coque de Nacre, says that visitors to the 
show were amazed by the beautiful, totally 
floral presentation of the stand. «It’s really 
important to look after the merchandising; with 
our flowers highlighting the jewellery on the 
stand, we really enhanced our presence at the 
show by going off the beaten track.

We sell jewellery designed in the spirit of the 
times, in gold plating (18 K finish) and natural 
stones. In 2021, we already have 200 retailers 
despite the young age of the brand. For 
September, it was important to be noticed once 
again; our very elaborate and flowery stand 
seduced our customers and new players, such 
as concept stores,» says the Ana & Cha brand.

FROM THE WATCHMAKING POINT OF 
VIEW

BILL’S WATCHES, a Swiss benchmark 
for SLAP watches, says, «For four years, 
BIJORHCA had decreased in terms of 
business. In this September session, despite 
the crisis, I found back the business of January 
2020, which is satisfactory. I enjoyed the 
global lighting where the product is put forward 
through customizable lighting enhancing 
visibility. I am loyal to BIJORHCA, and I hope 
the business will pick up steam. Trade shows 
are essential to meet physically and create an 
actual imprint in trade and exchanges. «
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YOUNG DESIGNERS COMPLETING THEIR 
INSTAGRAM VISIBILITY WITH THEIR 
ATTENDANCE ON THE TRADE SHOW 

Young designers appreciate exhibiting on 
BIJORHCA to showcase their know-how like 
the brand KERABAN. «I am from Canada, and 
I also have a presence in France. As a jeweller 
and craftswoman - I do everything by hand. I 
like this mix of BIJORHCA’s offer along with 
Who’s Next and IMPACT. Finally, jewellery 
meets fashion! There are no more borders, 
that’s what is interesting.»

Another example of young start-ups with the 
brand Gloria Balensi, a fashion designer from 
Lyon in leather goods, ready-to-wear and 
accessories for women. «I am launching my 
jewellery for the first time at the BIJORHCA 
show. I am delighted. With Instagram and the 
Web, the show’s presence increases my power 
to boost my business tenfold,» describes the 
young woman who founded the signature. A WORD FROM FRÉDÉRIC MAUS, CEO 

OF WSN, ORGANISER OF BIJORHCA FOR 
THE JANUARY 2022 SESSION:

«Integrating the historic BIJORHCA show 
into our WSN offer, which brings together 
WHO’S NEXT, IMPACT, TRAFFIC and also 
the BEAUTY and RESORT sectors, at the 
Porte de Versailles, was a real challenge for 
us as a fashion and lifestyle event operator. 
We succeeded in meeting this challenge, 
accompanied by BOCI  - the Chamber of 
Commerce, which helped us to understand 
the entire jewellery and watchmaking chain 
and the challenges facing suppliers in the 
sector. It was a «challenge» because we had 
taken over the organisation only a few months 
before. With this in mind, we are proud to have 
integrated BIJORHCA into one of the largest 
concept stores in the world, our meeting place, 
which for this session brought together 710 
brands, including 250 new ones. BIJORHCA 
represented over 100 exhibitors.
BIJORHCA expresses a real added value for 
our buyers, with a date that brings together 
all the creative industries. We are very much 
looking forward to welcoming exhibitors and 
buyers for the next edition which will take 
place from 21 to 24 January 2022, at the Porte 
de Versailles. This will be the opportunity to 
celebrate the 150th edition of BIJORHCA.»©Juliette Denis
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About WSN - whosnext.com
WSN Développement is the company that organises the Parisian trade fairs for international 
fashion professionals, mainly brands and distributors.
WHO’S NEXT, in January and September, presents ready-to-wear, accessories, beauty and 
lifestyle alongside IMPACT, the gathering of initiatives promoting ecological and solidarity 
transition, and TRAFFIC, the event dedicated to solutions and innovations for fashion retailers 
and brands. Since May 2021, WSN has been running BIJORHCA for BOCI alongside WHO’S 
NEXT. During Fashion Week in March and October, PREMIERE CLASSE presents fashion 
accessories together with a fine selection of ready-to-wear. 

About BOCI - inspirations.boci.org
Since its creation in 1873, BOCI has been a professional organisation supporting and promoting 
companies for fashion jewellery and precious metals in their development, in France and 
internationally. BOCI gathers some 150 companies and represents both designers, fashion 
jewellery brands, manufacturers and subcontractors. It is the relay for these companies with the 
public authorities, joint bodies, elected representatives and the media.
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